DYSON: 

FULL YEAR RESULTS 
FOR THE YEAR-ENDED 31 DECEMBER 2005

DYSON RACES TO TOP SPOT IN JAPAN 
R&D spend up 28% to £50m – equal to 11% of turnover
Pre-tax profit up 32% to £103m 
Dyson reports record results for the year-ended 31 December 2005, with pre-tax profit up 32% to £103 million and export sales up 44%.  Dyson’s strong performance over the last 12 months can be attributed to the success of DC12 in Japan and increased investment in Research and Development. 

HIGHLIGHTS

Japan:

· DC12, designed in Wiltshire specifically for the Japanese market, is such a success it has increased sales in Japan by 177%, over ¥9.6bn (¥3bn profit)
· DC12 was Japan’s best selling vacuum cleaner in 2005 (source: GFK) 

· Dyson’s market share currently stands at 11.8%, overtaking home brands, e.g. Sharp Sanyo and Mitsubushi

· Dyson now has distribution in 2,200 stores in Japan, double the amount when DC12 first launched in 2004 
· Japanese trading profit up to £14m
R&D:

· R&D investment has grown by 28% to £50m (2004: £39m)

· Big increase in number of scientists, engineers and technicians employed – now up to 420
· New technology: new DC15 Root Cyclone vacuum cleaner – “The Ball” - launched. Further innovative products planned for 2006

· Winner of the Queen’s Awards for Enterprise in the International Trade category
· Profit retained for further investment in  the business up from £54million to £83million 
Exports
· Japan sales rocket by 177% to over £46m

· Dyson beats Hoover in America to retain Number One slot
· Also Number One in UK,  Ireland, Spain, Belgium, Switzerland and Australia 

· Overall growth in export sales of 44% 

Financial
· Turnover up 18% to £470m (2004: £399m)

· Pre-tax profit up from £78million to £103million

· Profit margin of 21.9% (2004: 19.6%)
· Retained profit up 53% to £83m (2004: £54.m)

· Net assets up 56% to £234m (2004: £149.9m)

Donations
· Dyson donated £2.9 million to educational and community relations 
Outlook

· Further growth in R&D investment
· Innovative product launches anticipated 
James Dyson said:

“It seemed like we were taking coals to Newcastle when we first entered Japan’s crowded vacuum cleaner market.  The Japanese demand the best in electronics and they have recognised our technological benefits.  So much so, we have seen a massive growth in our market share, overtaking leading home grown brands, like Sanyo and Mitsubushi, to be the number one best-selling model in just one year.”
“We are repeating in Japan the success we already enjoy in the US and many other markets.  Making R&D the top priority is the best blueprint for the renaissance of invention and engineering in Britain.
“That’s why in 2005 we hired even more new scientists, engineers and technicians and continued to invest in researching and developing new techology in our Wiltshire R&D centre.
“As a result, the Dyson’s future technologies look very exciting.  We anticipate launching at least two further products in 2006. The future looks bright.”

- Ends -
Financial results for the year ended 31st December 2005

Profit and loss account

	
	2005
	2004
	Change

	
	£M
	£M
	%

	Turnover 
	470.4
	399.0
	18

	Cost of sales 
	-163.3
	-141.0
	16

	Gross profit
	307.1
	258.0
	19

	Distribution expenses
	-13.3
	-11.9
	12

	Administrative expenses
	-197.3
	-170.6
	16

	Operating profit
	96.5
	75.4
	28

	Interest and similar items (net)
	6.6
	2.8
	135

	Profit on ordinary activities before taxation
	103.1
	78.2
	32

	Tax on profit on ordinary activities
	-20.4
	-17.0
	20

	Profit on ordinary activities after taxation
	82.7
	61.2
	35


Notes to editors:

DC12

· DC12 designed specifically for Japan, the home of ‘pod living.’

Dyson’s Digital Motor enabled the engineers to shrink vacuum cleaner technology whilst delivering the same power and performance as a full size Dyson.

Dyson’s Digital Motor is the fastest, lightest and highest power density motor ever developed for domestic appliances

· DDM spins at 1,666 revolutions per second  - five times faster than a Formula 1 car engine

· Compact and tidy, DC12 has a body weight of 4kg, body dimensions of just 35 x 25 x 20cm, and wrap around hose with telescopic wand 

· Finger-tip controls powered by radio frequency turn the machine on and off and adjust the power

